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Clariant Chemicals Net Profit up by 16 %

Thane-India, July 26, 2016- Clariant Chemicals (India) Limited has reportes Net Profit of
INR 36.5 crores for the quarter ended June 30, 20H3 against a Net Profit of INR 31.4

crores in the corresponding period of the previoysar.

The net sales for the quarter ended June 30, 2010 amounted to INR 259.3 crores compared to

INR 245.4 crores for the corresponding period of the previous year.

Considering the performance for the first half of current financia year, the Board of Directors

of the company has announced an Interim Dividend of Rs. 10/- per share for the year 2010.

ENDS

For further information, the company’s website degnaccessed atww.clariant.in
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For mor e details or to send clippings kindly contact us at:

Clariant Chemicals (India) Limited

B.L. Gaggar, Phone : +91 22-22531 5406
Director-Finance & Company Secretary Emall : bankatlal.gaggar@clariant.com
Philips Abraham, Phone : +9122-22531 5416
Corporate Communications, India Emall : philips.abraham@clariant.com

Clariant - Exactly your chemistry

Clariant is a global leader in the field of specialty chemicals. Strong business relationships, commitment to outstanding service and wide-
ranging application know-how make Clariant a preferred partner for its customers.

Clariant is represented globally by more than 100 group companies and employs about 17,500 people. Headquartered in Muttenz near
Basel, Switzerland, it generated sales of CHF 6.6 billion in 2009. Clariant is organized into ten Business Units: Additives; Detergents &
Intermediates; Emulsions; Industrial & Consumer Specialties; Leather Services; Masterbatches; Qil & Mining Services; Paper Specialties;
Pigments; and Textile Chemicals.

Clariant is committed to sustainable growth, which is derived from its own innovative strength. Clariant’s world-class products and
services play a key role in its customers’ manufacturing processes and add value to their end products. The company's success is based
on the know-how of its people and their ability to identify new customer needs at an early stage and develop innovative, efficient
solutions.
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